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Defining
ourselves



We created HUUM to provide a be�er sauna experience that everyone 
can enjoy. Our HUUM electric heaters and wood-fired stoves combine 
ancient sauna building knowledge with smart technology in a 
contemporary Nordic design inspired by nature. They don’t just look 
good at the heart of a sauna. They’re designed to deliver a superior 
heat and steam, as well as provide improved convenience and safety. 
Our founder comes from three generations of sauna builders in 
Estonia and has brought together a team who are dedicated to 
continuously innovating the sauna for new generations.

Our Background
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Our team is passionate about the importance of the sauna for health, 
wellness, and friendship. All of us grew up in Estonia where good 
saunas are a way of life, but we also believe the benefits of the sauna 
are for everyone, everywhere. When not working, we enjoy spending 
our time close to nature for sport, adventure, and relaxation. After a 
busy working week or an intense day of activity outdoors, there’s 
nothing we love more than unwinding with family and friends in the 
sauna. We use HUUM at the heart of our saunas too and we are proud 
to share our love of sauna with more people around the world.

Who we are
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Our personality
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We’re global, and also proud of our Nordic and Estonian roots. We’re 
modern, and also inspired by thousands of years of sauna building 
heritage. We’re at the cu�ing edge of technology, and always close to 
nature. We’re credible experts, and also fun and friendly. We’re 
luxurious, and accessible to everyone.

We’re real people with a genuine love for saunas and we always strive 
for quality. In fact, HUUM reflects the character of the Estonian 
people. Our sauna heaters and stoves are simple, sturdy, and silent. 
We work hard and take time to warm up, but it’s worth ge�ing to know 
us because you will then experience a genuine warmth and welcome 
like no other.

We let our products speak for themselves and listen to our customers 
about what a good sauna means for them.
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Our voice

We are
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Straight-talking, credible, helpful, inclusive, and clear. We use few 
words, but we use them well to share our expertise in a way that 
anyone can understand.

Modern, enthusiastic, forward-thinking, vigorous, youthful and a 
li�le bit cheeky. We are not the largest or the loudest in our industry, 
but our energy is di�icult to ignore.

Forward-thinking, creative, empathetic, intuitive and 
details-driven. We listen to our customers and never stop thinking 
about ways to improve the sauna experience for them.

Human, genuine, sincere, and family-friendly. We love what we do 
because we’re building the products we use too.
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Our voice

We are not

Too serious, self-important, bureaucratic, or boring. We always 
have time for our customers.

Vulgar, flashy, tacky, or contrived. We’re real people and so are our 
customers. You’ll see ordinary people of all backgrounds enjoying our 
saunas, not just models!

Snobbish, arrogant, or cheap. We’re premium, but not exclusive. 
We’re not the lowest price, but we’re an a�ordable luxury that anyone 
can obtain.
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Our language

Our customers are located around the world and many will have li�le 
prior knowledge of sauna construction or sauna traditions. We talk to 
them using plain language that is clear, concise, and understandable. 
When using English, we use internationally understood vocabulary 
with US spelling, unless we are deliberately adapting our style for a 
local audience. We may occasionally use sauna-specific cultural 
references, such as leil, but only if they are relevant and we have 
space to explain them in a fun and engaging way. In addition to talking 
about ‘the sauna’ or ‘saunas’, we sometimes refer to ‘sauna’ as a 
general topic, such as ‘our love of sauna’.
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Our mission

To help more people enjoy good saunas

To popularize authentic sauna bathing practices globally as an 
essential part of health and wellness
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Key messages
Our slogan can be interpreted in two ways to describe both our 
passion and our products:

We also commonly use variations of these terms to explain why HUUM 
provides a be�er sauna experience:

Love of sauna

Heart of (the) sauna

Contemporary Nordic design

Inspired by nature

Based on ancient sauna building principles

Superior heat and steam

Smarter technology for convenience and safety

Available to everyone from luxurious spas to cozy homes
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Logo



Proto-Germanic xūma- shadow, darkness

Old Icelandic húm -twilight

Livonian úm -dawn
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30px or 1cm 

Minimum sizing for Digital: 30px width
Print: 1cm width.
There is no maximum size defined

Our HUUM logo should always be
surrounded by a minimum amount of space
so it can breathe. A margin of clear space
equivalent to the width of the H icon is drawn
around the logo to create an invisible boundary
and an area of isolation.

If our slogan mark “Heart of Sauna” is used with
logo, it should align properly.

We align our logo mostly to the center, but top
corners are also allright.
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We try to avoid using our logo on colored backgrounds, but if that’s necessary then
we use the white version of the logo or the lightest background.
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We don’t use di�erent
colors

We don’t crop the logo

We don’t rearrange the
logo

We don’t use 
transparency

We don’t change the 
size or position of the
drop

We don’t distort the logo

We don’t rotate the logo

We don’t outline the
logo

We don’t use drop
shadows or any other
e�ects
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Color



Sinbad Solitude BlackRegent Gray
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As we are simple by nature, we don’t use an extensive range of colors and shades. Each color
we use has its own significance.

Blue Lagoon

PANTONE P 130-3 U
CMYK 39 0 23 0

PANTONE P 109-1 U
CMYK 9 3 0 0

80% 80%

50% 50%

PANTONE P 120-16 U
CMYK 100 0 15 60

PANTONE P 174-6 U
CMYK 56 42 32 0

PANTONE Black C
CMYK 65 66 68 82
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Cerise Red Cashmere Khaki Yellow
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We use these colors to express ourselves di�erently than usual so our youth and passion
can come to life.

PANTONE P 68-15 U
CMYK 0 90 30 9

PANTONE P 52-9 U
CMYK 0 30 24 3

PANTONE P 4-11 U
CMYK 0 4 47 7
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We use this for our main elements

We use this for small coverage backgrounds without our logo on top

We use this for small coverage backgrounds

We use these for large coverage backgrounds and secondary elements

We use this for typography and interactive elements

We use these for merchandise and personalization, but not for formal branding.
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Typography Aa



ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()<>?/

Manrope is our o�icial font
and we use it as much as
possible. Manrope is a free 
font and performs well both
in print and on screens.Aa
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Drop
Symbol



We use the Drop Symbol as an anchor element to our brand. It can be used
as an image mask or to highlight our products. Smaller scale drops can also
be used as a background element.
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Icons &
Illustrations
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We use line icons. We can use icons for technical descriptions and specifications. 
Icons are simple, light, sophisticated and friendly. We use Blue Lagoon color  and
consistent line weights and visual style.
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We use our product line drawings for technical descriptions for packaging
and manuals. 

Illustrations 29



HUUM Brand Guidlines Typography

Our main headers often have
separated weights (Extrabold 
& Regular). The purpose is to
highlight important points.

Elegant sauna heaters in the
heart of your sauna

Forget about boxy-looking heaters. HUUM heaters’ 
minimalist and round design lets the beauty of the 
stones show and adds a touch of elegance to your 
sauna.

Forget about boxy-looking heaters. HUUM heaters’ minimal-
ist and round design lets the beauty of the stones show and 
adds a touch of elegance to your sauna.
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Grid



HUUM Brand Guidlines Grid

We use the Golden Ratio Grid to design our layouts with elegant proportions. This is useful for any
type of graphic design online or o�ine.
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Images



HUUM Brand Guidlines Images

For full background product photography, we use black or white studio shots. For product highlight
images, we use transparent background shots with gentle direct shadow. The HUUM logo should
always be visible.
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Our environment photography should reflect the standards of trendy interior magazines.
Both the composition and atmosphere should reflect the style of our products and their
functionality.
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Whatever your question may be,
we are always gladly ready to help.
support@huum.eu

Thank You!


